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I- Semester
Course . Int. Ext. | Total
Code Course Title Marks | Marks | Marks L|PC
J18MB101 Management Theory and Organization 30 70 100 | 2 4
Behavior
J18MB102 | Business Economics 30 70 100 | 4 4
J18MB103 | Financial Accounting and Analysis 30 70 100 | 4 4
J18MB104 | Business Law and Ethics 30 70 100 | 4 4
J18MB105 | Statistics for Management 30 70 100 | 4 4
J18MB106 | E-Commerce 30 70 100 |3 3
Computer Applications for Business
J18MB107 Statistics - LAB 30 70 100 412
J18MB108 | Business Communication (seminar) 100 100 | 2 2
I1-Semester
Course . Int. Ext. | Total
Code Course Title Marks | Marks | Marks L\ PC
J18MB201 | Entrepreneurship 30 70 100
Quantitative Analysis for Business
J18MB202 | Decisions 30 70 100 4 4
J18MB203 | Marketing Management 30 70 100 | 4 4
J18MB204 | Human Resource Management 30 70 100 | 4 4
J18MB205 | Financial Management 30 70 100 | 4 4
J18MB206 | Indian Ethos 30 70 100 | 3 3
J18MB207 | Strategic Management 30 70 100 |4 4
I11- Semester
Course : Int. Ext. | Total
Code Course Title Marks | Marks | Marks L|PC

J18MB301 | a) Technology Management 30 70 100 |4 4




b) Digital Marketing

a) Research Methodology

JIBMB302 b) Integrated Marketing Communication 30 70 100 | 4 4
a) Agri-Business Management

J18MB303 b) Management of Rural Business. 30 70 100 ) 4 4

J18MB304 | Specialization (M1/F1/H1/S1/E1) 30 70 100 | 3 3

J18MB305 | Specialization (M2/F2/H2/S2/E2) 30 70 100 | 3 3

J18MB306 | Specialization (M3/F3/H3/S3/E3) 30 70 100 | 3 3

J18MB307 | Internship (Seminar)” 100 100 | 3 3

“After the Il semester, during the summer vacation, students are expected to work in any
organization. And they have to present their experiences in seminars in the 11 year | semester.

This Internship carries 100 marks

IVV-Semester
Course . Int. Ext. | Total
Code Course Title Marks | Marks | Marks L ¢
a) Creativity and Innovation
J18MBA401 b) Indian Models in Entrepreneurship 30 70 100 ) 4 4
a) Green Marketing
J18MB402 b) Marketing Research 30 70 100 | 4 4
a)Finance and Accounting for Small
J18MB403 | Business. 30 70 100 |4 4
b)Working Capital Management
J18MB404 | Specialization (M4/F4/H4/S4/E4) 30 70 100 | 3 3
J18MB405 | Specialization (M5/F5/H5/S5/E5) 30 70 100 |3 3
J18MB406 | Specialization (M6/F6/H6/S6/E6) 30 70 100 | 3 3
J18MB407 | Project Report 30 70 100 3
List of Elective Papers for 111 and 1V Semesters
M Course Code MARKETINQ F | Course Code _ FII\_IANCE _
M1 J18MB304M1 Consumer Behavior F1 J18MB304E1 Security AnalysisandPortfolio
Management
M2 J18MB305M2 Retail Management E2 J18MB305F2 Mergers, Acquisitions and
Corporate Restructuring
M3 J18MB306M3 | Sales and F3 J18MB306F3 International Finance




Distribution

Management
Product and Brand .
M4 J18MB404M4 Management F4 J18MB404F4 | Taxation
M5 J18MB405M5 | Services Marketing F5 J18MB405F5 Financial Derivatives
International . . .
M6 J18MB406M6 Marketing F6 J18MB406F6 Financial Institute Markets
H Course Code HRM E Course Code Entrepreneurship
H1 J18MB304H1 HR Planning El J18MB304E1 Start up Management
H2 | J18MB305H2 | Employee Relations E2 | JI8MB305E2 | MSME Management
H3 J18MB306H3 Compensation and E3 J18MB306E3 Family Business Management
Benefits Management
Ha J18MB404H4 International HRM E4 J18MB404E4 Entrepreneurial Finance
H5 J18MBA05H5 Cross Cultural E5 J18MB405E5 Entrepreneurial Marketing
Management
Creativity Innovation and
H6 J18MB406H6 Strategic HRM E6 J18MB406ES Entrepreneurship
SUMMARY
S Course Code System First Semester 27 Credits 800 Marks
S1 J18MB304S1 Business intelligence Second 27 Credits 700 Marks
Semester
$2 J18MB305S2 Database Management Third Semester 24 Credits 700 Marks
System
s3 J18MB304S3 g/esct:éﬂ]on Support Fourth Semester 24 Credits 700 Marks
S4 J18MB404S4 E-Business TOTAL 102 Credits 2900 Marks
Knowledge
S5 J18MB405S5 Management
Information System
S6 J18MB406S6 Control
JAYAMUKHI INSTITUTE OF TECHNLOGICAL SCIENCES
MBA I- Sem AUTONOMOUS LPC
4 -4

J18MB101: MANAGEMENT THEORY AND ORGANIZATIONAL BEHAVIOR

Course Objectives: Through reading the text, references and discussion of cases students should
be able to understand the fundamentals underlying the management of an organization.



Learning outcome: The students should be able to learn the history of management and the
contributions of important management researchers. They should be able to understand the relevance
of environmental scanning, planning and how to take decisions.The students can learn how to
delegate authority and use power to influence people to get the work done through proper
communication and control.

Unit -1

History of Management: Theories of Management-Classical, Scientific, Administrative,
Behavioral, Management Sciences Theories; Systems and Contingency theory

Casel: Work Force Diversity

Unit—11

Problem solving, Decision Making and Planning: Problem Solving and Decision making,
Classify and define the problem, set objectives, generate creative and innovative alternatives,
analysis of alternatives, and select the most feasible plan, implement decision and control, Plans,
types of plans, steps involved in planning process.

Unit— I
Organizing and controlling: Principles of organizing, organizational design, relation between
authority, power and influence; organizational functional and control systems, types of controls

Unit- IV

Organizational Behavior — individual and group behavior: Importance of OB, personality
theories, perception, perception and individual decision making; formation of group behavior,
classification of groups, group properties, group cohesiveness, group decision making process and

types.

Unit-V
Leadership, Motivation and Organizational Structure: Leadership theories, Power and
Politics, Maslow’s needs theory, two factor theory of motivation, McGregor’s theory, ERG
theory, Mc Cellands needs theory, VValance Theory and other relevant theories of motivation
Suggested Reading
1. Udai Pareek, Sushma Khanna, Organizational Behavior, 3e, Oxford Publishing 2002.
2. L. M. Prasad, Principles and Practices of Management, Revised Edition, Sulthan Chand
Publishing’s
3. Robert N. Lussier, Management Fundamentals — Concepts, Applications, Skill Development,
Cengage Learning, First Edition, 2012
4. Stephen P. Robbins, Timothy: Organizational Behavior, Pearson 14™ Edition, 2012
5. Kavitha Sigh, Organizational behavior, Text and Cases, 3/e, Vikas publishing
6. Griffin & Moorhead, Organizational Behaviour, 10" Edition, Cengage Publishing.

JAYAMUKHI INSTITUTE OF TECHNLOGICAL SCIENCES
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J18MB102 BUSINESS ECONOMICS

Course Objective: To understand the Business, impact of Micro and Macro Economic
Environment on business decisions.



Course Outcome: Students will be able to understand (a) Economic Principles in Business
(b) Forecast Demand and Supply (c) Production and Cost Estimates (d) Market Structure
and Pricing Practices () Economic Policies.

UNIT- I:

Introduction to Business Economics: Definition, Nature and Scope, Relationship with
other disciplines — business decision making process- The role of managerial economist-
Basic economic principles — the concept of opportunity cost, Marginalism, Equi-
marginalism, incremental concept, Time perspective, discounting principle, risk and
uncertainty.

UNIT- II:

Theory of Demand and Supply: Demand Analysis - demand function, law of demand,
determinants of demand, types of demand. Elasticity of demand, types, Measurement and
significance of Elasticity of Demand. Demand Forecasting, Need for Demand Forecasting,
Methods of Demand Forecasting. Supply — Supply function, determinants of supply, law of
supply, Elasticity of Supply.

UNIT- II:

Production and Cost Analysis: Production function, Production function with one, two
variables, Cobb-Douglas Production Function, Marginal Rate of Technical Substitution,
Isoquants and Isocosts, Returns to Scale, Economies of scale - Innovations and global
competitiveness. Cost concepts, determinants of cost, cost-output relationship in the short
run and long run, short run vs. long run costs, average cost curves.

UNIT- IV:

Market Structure and Pricing Practices: Classification of Market Structures - Features
- competitive situations - Price-Output determination under Perfect competition, Monopoly,
Monopolistic competition and Oligopoly - both the long run and short run. Pricing
Practices- Price Discrimination-Pricing Strategies- Pricing Over Product Life Cycle- Break
Even Analysis.

UNIT- V:
Introduction to Business Environment: Macro Economic Analysis (PESTEL MODEL);
Industrial Policy of 1991 and recent developments, Fiscal Policy, Monetary Policy, Export
- Import Policy, Foreign Direct Investment in India.

Suggested Reading

1. H L Ahuja, Business Economics, S. Chand & Co, 13e, 2016.

2. Chaturvedi, Business Economics, International Book House, 2012.

3. Craig H. Petersen, W. Cris Lewis and Sudhir K. Jain, Managerial Economics,

Pearson, 14e, 2014.

4. Dominick Salvatore, Managerial Economics, Oxford Publications, 7e, 2012.

5. Justin Paul, Business Environment, Tata McGraw Hill, 2010.

6. Francis Cherunilam, Business Environment Text & Cases, Himalaya Publications, 2012

JAYAMUKHI INSTITUTE OF TECHNLOGICAL SCIENCES
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J18MB103: FINANCIAL ACCOUNTING AND ANALYSIS

Course Objectives: The aim of accounting is to provide the information that is needed for
sound economic decision making. The main purpose is to provide information about firm’s
performance to external parties such as investors, creditors, bankers, researchers and



Government Agencies. It has become an important part of young people’s education and
citizens in various roles in the societies and businesses of all types.

Learning Objectives: To prepare, understand, interpret and analyze financial statements with
confidence. To appreciate and use financial statements as means of business communication.
To use the analytical techniques and arriving at conclusions from financial information for the
purpose of decision making.

Unit-1:

Introduction to Accounting: Importance, Objectives and Principles, Accounting Concepts
and conventions, and The Generally Accepted Accounting Principles (GAAP), their
implications on accounting system; Double entry system-recording business transactions—
Classification of accounts—Accounting cycle.

Unit-11:

The Accounting Process: Overview, Books of Original Record; Journal and Subsidiary books,
ledger, Trial Balance, Classification of capital and revenue expenses, Final Accounts with
adjustments. Valuation of fixed assets- Tangible vs Intangible assets, and methods of
depreciation. Depreciation concept— Depreciation of Fixed Assets -Methods of depreciation—
their impact on measurement of business Accounting.

Unit-111:

Inventory Valuation : Methods of inventory valuation and valuation of goodwill, methods of
valuation of goodwill. Accounting from incomplete records-Salient features of incomplete
record system, advantages and disadvantages of single entry and double entry system and the
differences between the two, preparation of accounts- ascertainment of profit from incomplete
records, Accounting Treatment as per the statement of affairs method and calculation of
missing figures.

Unit-1V:

Financial Analysis-1: Statement of Changes in Working Capital, Funds from Operations, paid
cost and unpaid costs. Distinction between cash profits and book profits. Preparation and
analysis of cash flow statement and funds flow statement.

Unit-V:
Financial Analysis-11: Analysis and interpretation of financial statements from investor
and company point of view, Horizontal Analysis and Vertical Analysis of Company Financial



Statements. Liquidity, leverage, solvency and profitability ratios — Du Pont Chart —Accounting
Standards Issued by ICAI (Focus on importance of Standards to give a general view on
Financial Accounting practices), —their rationale and growing importance in global accounting
environment,—IAS-IFRS-US -Creative Financial Practices and Issues related to quality of
disclosures in Reported Earnings, Window Dressing and limitations of financial statements.
Suggested Reading :

1.

2.

3.

oo

V. Rajasekharan, R. Lalitha “Financial Accounting & Analysis” Pearson Education, New
Delhi, 2015

Paresh Shah “Basic Financial Accounting for Management”, Oxford University Press, New
Delhi, 2014.

Dhanesh K.Khatri “Financial Accounting & Analysis”, Tata McGraw-Hill Publishing
Limited, New Delhi, 2015.

N.Ramachandran : “Financial Accounting & Analysis” Tata McGraw-Hill Publishing
Limited, New Delhi, 2015.

Maheswari, Financial Accounting, IBH, 2015.

T. Vijaya Kumar, Accounting for Management, Tata McGraw Hill Education PVt Ltd, New.
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J18MB104: BUSINESS LAW AND ETHICS

Course Objective: To understand the Legal and Regulatory Framework for doing business in
India.

Course Outcome: Students will be able to understand a) Business Laws related to
incorporating a company b) Importance of Ethics in Business c¢) Cyber Crime and Legal
Aspects.

UNIT - I:

Companies Act, 2013: Steps and procedure for incorporation of the company,
Appointment of Directors, Powers, duties, & liabilities of Directors, Company Meetings,
Resolutions, Winding-up of a Company.

UNIT —II:

Law of Contract: Nature of Contract and Essential elements of valid contract, Offer and
Acceptance, Consideration, Capacity to contract and Free Consent, Legality of Object.
Unlawful and illegal agreements, Contingent Contracts, Performance and discharge of
Contracts, Remedies for breach of contract. Contracts-1l: Indemnity and guarantee,
Contract of Agency, Sale of goods Act -1930: General Principles, Conditions &
Warranties, Performance of Contract of Sale.

UNIT — 11

Negotiable Instruments Act - 1881: Negotiable Instruments- Promissory Note, Bills of
Exchange, & Cheque, and their definitions and characteristics, Types of endorsements,
Holder- Holder in due course, Discharge of Parties. Introduction to Goods and Services Tax
(GST).

UNIT - IV:

Business Ethics: The Changing Environment: Business Ethics-why does it matter? ; Levels
of Business Ethics-Five Myths about Business Ethics-can Business Ethics be taught and
trained? stages of Moral development Kohlberg’s study-carol Gilligan’s Theory-Principles
of Ethics.

UNIT - V:
Cyber Crime: The Legal Landscape - Need for cyber laws in the Indian context - The
Indian IT Act-challenges to Indian Law and cyber crime scenario in Indian — issues and
Challenges in Cyber Crime.
Suggested Readings:

1. Ravinder Kumar, Legal Aspects of Business, 4e,Cengage Learning, 2016.

2. P.P.S.Gogna, Company Law, S.Chand, 2016.

3. RSN Pillai, Bagavathi, Legal Aspects of Business, S.Chand, 2016.

4. Akhileshwar Pathak , Legal Aspects of Business, Tata McGraw Hill, 3e, 2011.

5. Nina Godbole & Sunit Belapure, Cyber Security, Wiley India, 2012.
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J18MB105: STATISTICS FOR MANAGEMENT

Course Objectives: The aim of this course is to give fundamentals of statistics so as to apply for the
analysis of the financial and marketing data for decision making purposes. course our major
emphasis will be on Statistical Inference.
Learning outcomes
Statistical analysis as a manufacturing process begins with raw materials, which are numerical or
categorical data, the finished products being whatever useful information or valuable conclusions
that lie buried among the crude data.
Unit—I:
Introduction to Statistics-Overview, origin and development and Managerial Applications of
Statistics, Statistics and the branches of the study, statistics& computers, limitations of statistics.
Unit - 11:
Measures of central Tendency- Mean, Median, Mode ,Geometric Mean and Harmonic Mean,
Dispersion-Range Quartile deviation, Mean Deviation, Standard deviation and co-efficient of
variation Skewness: Karle Pearson co-efficient of skewness, Bowleys co-efficient of skewness
Kelleys co-efficient of skewness. Theory and problems, Discussion on direct and indirect methods of
solving the problems.
Unit—I11:
Tabulation of Univariate, Bivariate and multivariate data, Data classification and tabulation,
Diagrammatic and graphical representation of data. One dimensional ,Two dimensional and three
dimensional diagrams and graphs
Unit-1V:
Small Sample Tests- t-Distribution-properties and applications, testing for one and two means,
paired t-test. Analysis of Variance-One Way and Two Way ANOVA (with and without Interaction).
Chi-Square distribution: Test for a specified Population variance, Test for Goodness of fit, Test for
Independence of Attributes. Correlation Analysis-Scatter diagram, Positive and Negative correlation,
limits for coefficient of Correlation, Karl Pearson’s coefficient of correlation, Spearman’s Rank
correlation, concept of Multiple and partial Correlation.
Unit-V:
Regression Analysis-Concept, least square fit of a linear regression, two lines of regression,
Properties of regression coefficients ,Time Series Analysis-Components, Models of Time Series—
Additive, Multiplicative and Mixed models; Trend analysis-Free hand curve, Semi averages, moving
averages, Least Square methods and Index numbers — introduction ,Characteristics and uses of index
numbers ,types of index numbers, un weighted price indexes weighted price indexes, Tests of
adequacy and consumer price indexes.
Suggested Reading

1. Levin R.L, Rubin S. David, “Statistics for Management”, 2015, 7th Ed. Pearson.

2. Beri, “ Business Statistics ”, 2015, 1st Ed, TMH.

3. Gupta S.C, “Fundamentals of Statistics”, 2015, 6th Ed. HPH.

4. Amir D. Aczel and Jayavel Sounder pandian, “Complete Business Statistics”, TMH,

5. Levine, Stephan, krehbiel , Berenson -Statistics for Managers using Microsoft Excel,PHI.

6. J. K Sharma, “Business Statistics”, 2015, 2nd Ed. Pearson
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J18MB106: E - COMMERCE

Objectives:
Identify the major categories and trends of e-commerce applications. Identify the essential processes
of an e-commerce system. Identify several factors and web store requirements needed to succeed in
e-commerce. Discuss the benefits and trade-offs of various e-commerce clicks and bricks
alternatives.
Learning Out comes
The end of the course, the students is expected to realise the problems involved in designing and
building e-commerce systems; understand the need to design EC systems that fully meet the
requirements of the intended users; appreciate the need to ensure that the implementation of a design
is adequately tested to ensure that the completed EC system meets the specifications; be fully aware
of the principles and practice of an O-O approach to the design and development of EC systems; be
able to apply these principles in practice.
UNIT -1
Electronic Commerce-Frame work, anatomy of E-Commerce applications, E-Commerce Consumer
applications, E-Commerce organization applications. Consumer Oriented Electronic commerce -
Mercantile Process models.
UNIT - 11
Electronic payment systems - Digital Token-Based, Smart Cards, Credit Cards, Risks in Electronic
Payment systems. Inter Organizational Commerce - EDI, EDI Implementation, Value added
networks.
UNIT - 111
Intra Organizational Commerce - work Flow, Automation Customization and internal Commerce,
Supply chain Management. Corporate Digital Library - Document Library, digital Document types,
corporate Data Warehouses.
UNIT- IV
Advertising and Marketing - Information based marketing, Advertising on Internet, on-line
marketing process, market research. Consumer Search and Resource Discovery - Information
search and Retrieval, Commerce Catalogues, Information Filtering.
UNIT -V
Multimedia - key multimedia concepts, Digital VVideo and electronic Commerce, Desktop video
processing, Desktop video conferencing.
Suggested Readings

1. Frontiers of electronic commerce — Kalakata, Whinston, Pearson.

2. E-Commerce fundamentals and applications Hendry Chan, Raymond Lee, Tharam

Dillon, Ellizabeth Chang, John Wiley

3. E-Commerce, S.Jaiswal — Galgotia.

4. E-Commerce, Efrain Turbon, Jae Lee, David King, H.Michael Chang.

5. Electronic Commerce — Gary P.Schneider — Thomson.
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LABORATORY

J18MB107: COMPUTER APPLICATIONS FOR BUSINESS STATISTICS-Lab

Course Objectives: The course aims is to understand MS Excel for applying statistical tools
learnt in MSA.

Learning Outcome:

The learning outcome is that the students should be able to analyze the data to draw inference for
decision making and understand application of statistical measures of central tendency. of ANOVA,
analyze trends and test hypotheses.

Unit: I: About EXCEL
1. Introduction, Uses of Excel, New functions and features of excel 2007.
2. Getting started with excel: Opening a blank or new workbook, general organization.

3. Highlights and main functions: Home, Insert, page layout, formulas.
4. Highlights and main functions: Data, review, view, add-inns.
5. Using the Excel help function.

Unit: 11 : General EXCEL Lessons Customizing the Quick Access Toolbar.

1.Creating and Using Templates.
2. Working with Data: Entering, Editing, Copy, Cut, Paste, Paste Special.

Formatting Data and Using the Right Mouse Click.
Saving, Page Setup, and Printing.
Using Headers and Footers.
Manipulating Data, using Data Names and Ranges, Filters and Sort and Validation Lists.
Data from External Sources.
Using and Formatting Tables.
Basic Formulas and Use of Functions.
Data Analysis Using Charts and Graphs.
Managing, Inserting, and Copying Worksheets.
Securing the Excel Document (Protect Cells and Workbook).

=

—STQ@ o oo oW

Unit: 111: ADVANCED EXCEL LESSONS
1. Advanced Formulas and Functions.
2. Advanced Worksheet Features.
3. Advanced Data Analysis using PivotTables and Pivot Charts.



Unit: IV: STATISTICAL TOOLS FOR EXECUTION USING EXCEL

Tabulation, bar diagram, Multiple Bar diagram, Pie diagram, Measure of central tendency:
mean,median, mode, Measure of dispersion: variance, standard deviation, Coefficient of variation.
Correlation, regression lines.

Unit: V- Time series: forecasting Method of least squares, moving average method .Inference and
discussion of results:
Suggested Reading

1

2.

3.

o~

Shelly, MS Office, 2007, Cengage, 2009.

Ajai.S.Gaur, Sanjaya S.Gaur, Statistical Methods For Practice and Research, Response,
20009.

Glyn Davis & Branko Pecar “Business Statistics Using Excel” Oxford University Press,
2012.

P Apte: Statistical Tools for Managers USING MS EXCEL, Excel, 2012.

David M Levine, David. F. Stephan & Kathryn A. Szabat, Statistics for Managers —
Using MS Excel, PHI, 2015.

Bruce Bowerman, Business Statistics in Practice, TMH, 5/e 2012.
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J18MB108 BUSINESS COMMUNICATION (Seminar)

Course Objectives To enable students understand how to write business letters and improve
written communication.

Learning Outcome: At the end of the course, students will be enabled with the following skills.
English language skills for effective written business communication(s) will be able to understand
how to write project report.

Unit-1:

Business Writing: Introduction, Importance of Written Business Communication, Direct and
Indirect Approached to Business Messages, Five Main Stages of Writing Business Messages.
Practice Exercises.

Case Study: Communication Complication in English (Meenakshi)

Unit-11:
Business Correspondence: Introduction, Business Letter Writing, Effective Business
Correspondence, Common Components of Business Letters, Strategies for Writing the Body of a
Letter, Kinds of Business Letters, Writing Effective Memos. Practice Exercises.
Case Study: Missing Briefcase (Meenakshi)
Unit-111:
Instructions: Introduction, Written Instructions, General Warning, Caution and Danger, Format in
Instructions, Oral Instructions, Audience Analysis, Product Instructions. Practice Exercises. Case
Study: How to operate the Minolta Freedom 3 Camera. (Meenakshi)
Unit-1V:
Business Reports and Proposals: Introduction, What is a Report, Steps in Writing a Routine
Business Report, Parts of a Report, Corporate Reports, Business Proposals.
Case Study: Handling unsolicited proposals for private infrastructure projects (Meenakshi).
Case Study: The key board syndrome (Meenakshi).
Unit-V:
Careers and Resumes : Introduction, Career Building, Understanding yourself, setting a career
goal, job search / looking at various options, preparing your resume, resume formats, traditional,
electronic and video resumes, online recruitment process. Write your resume to market yourself.
Case Study: Recruitment Drive at SOBER. (Meenakshi)
Suggested Reading

1. Meenakshi Raman and Prakash Singh, Business Communication, Oxford, 2012.

2. Lesikar: Basic Business Communication, TMH, 2015.

3. David Irwin: Effective Business Communications, Viva-Thorogood, 2015.

4. Rajendra Pal, J S KorlahaHi: Essentials of Business Communication: Sultan Chand & Sons,
New Delhi, 2015
Business English Dictionary, Pearson, 2015.
Lehman and Dufrene Sinha, BCOM (Business Communication) 2" edition, Cengage, 2012.

oo
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J18MB201: ENTREPRENEURSHIP

Course Objective The aim of this subject is to inspire students to become entrepreneurs so that they
will emerge as job providers rather than job seekers.

Learning Outcome: By the end of this course the students should be able to understand the mindset
of the entrepreneurs, identify ventures for launching, develop an idea on the legal framework and
also understand strategic perspectives in entrepreneurship.

Unit-1:

Understanding Entrepreneurial Mindset- The revolution impact of entrepreneurship- The evolution
of entrepreneurship- Approaches to entrepreneurship- Process approach- Twenty first centaury
trends in entrepreneurship.

Casel: Ready, Aim, Fire Fire (B. Janakiram, M.Rizwana, page 212),

Case2: Henry Ford, (B. Janakiram, M. Rizwana, page 214)

Case 3: From candle seller to CEO (Arya Kumar P.No. 48)

Unit-11:

The individual entrepreneurial mind-set and Personality- The entrepreneurial journey- Stress and the
entrepreneur-the entrepreneurial ego- Entrepreneurial motivations- Corporate Entrepreneurial
Mindsetthe nature of corporate entrepreneur- conceptualization of corporate entrepreneurship
Strategy-sustaining corporate entrepreneurship

Case : Globalizing Local Talent, (B. Janakiram, M. Rizwana, page 228).

Unit-111:

Launching Entrepreneurial Ventures- opportunities identification- entrepreneurial Imagination and
Creativity- the nature of the creativity process-Innovation and entrepreneurship-Methods to initiate
Ventures- Creating new ventures-Acquiring an Established entrepreneurial venture- Franchising-
hybrid disadvantage of Franchising.

Case 1: Water, Water everywhere: but not a drop to drink, (Richard Blundel , Page 48).

Case 2: Critical Incident, Mark Robinson: Strategy Mapping Business (Richard Blundel, Page 48).
Case 3:Pets.com (Arya Kumar P.No. 88)

Case 4: creativity in start-ups (Arya Kumar P.No. 166)

Case 5: Opportunity — Earthmoving Industry (Arya Kumar P.No. 211)

Unit-1V:

Legal challenges of Entrepreneurship-Intellectual property protection-Patents, Copyrights
Trademarks and Trade secrets-Avoiding trademark pitfalls-Formulation of the entrepreneurial Plan-
The challenges of new venture start-ups, Poor financial Understanding-Critical factors for new
venture development-The Evaluation process-Feasibility criteria approach.

Case 1: Victoria, Tomlinson; Network. (Richard Blundel, Page 99).

Case 2: Tim Lockett, Knowing your Customers & Suppliers (Richard Blundel Page128).

Case 3: Google (Arya Kumar P.No. 248)

Case 4. Tata Motors — Nano (Arya Kumar P.No. 279)



Unit-V:

Strategic perspectives in entrepreneurship- Strategic planning-Strategic actions- strategic
positioning-Business stabilization- Building the adaptive firms-Understanding the growth stage-
Unique managerial concern of growing ventures.

Case 1: To Lease or Not: A Cash flow Question (David H.Holt, Page 452).
Case2: Public Sector - address seed capital (David H.Holt, Page 453).

Suggested Reading

1.

2.

oA w

D F Kuratko and T V Rao “Entrepreneurship- A South-Asian Perspective “Cengage
Learning, 1/e, 2012.

Arya Kumar “Entrepreneurship- creating and leading an entrepreneurial organization”
Pearson 2012

Richard Blundel” Exploring Entrepreneurship Practices and Perspectives, Oxford, 2011.
David H Holt” Entrepreneurship:New Venture Creation” PHI,2013.

Robert Hisrich et al “Entrepreneurship” 6th e, TMH, 2012.

Nandan H, Fundamentals of Entrepreneurship, PHI, 2013
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J18MB202 QUANTITATIVE ANALYSIS FOR BUSINESS DECISIONS
(Students must read text book. Faculty are free to choose any other cases)

Course Aim: The objective of the course is to provide the basic tools of Operations research in
solving the management problems using mathematical approach for decision making.

Learning Outcome: The Course covers origin and application of OR, Linear Programming,
Decision Theory and queuing theory. These concepts help the student in taking decisions for
business.

Unit-1:

Nature and scope of Operations research: Origins of OR, Applications of OR in different Managerial
areas, Defining a model, types of model, Process for developing an operations research model,
Practices, opportunities and short comings of using an OR model.

Unit-11:

Linear Programming Method: Structure of LPP, Assumptions of LPP, Application areas of LPP,
Guidelines for formulation of LPP, Formulation of LPP For different areas, solving of LPP by
Graphical Method: Extreme point method and ISO-cost profit method, simplex method, two phase
method, Big-M method, converting primal LPP to dual LPP, Limitations of LPP. Transportation
Problem: Mathematical Model of transportation problem, Methods for finding Initial feasible
solution : Northwest corner Method, Least Cost Method, Vogel’s approximation Method, Test of
optimality by Modi Method, Variation transportation, Problems like unbalanced Supply and demand,
Degeneracy and its resolution.

Unit-111:

Assignment Model: Algorithm for solving assignment model, Hungarians Method for solving
assignment problem, variations of assignment problem: Multiple Optimal Solutions, Maximization
case in assignment problem, unbalanced assignment problem, travelling salesman problem, simplex
method for solving assignment problem.

Unit-1V:

Decision Theory: Introduction, ingredients of decision problems. Decision making — under
uncertainty, cost of uncertainty, under risk, under perfect information, decision tree, construction of
decision tree

Unit-V:

Queuing Theory: Queuing Structure and basic components of a Queuing Model, Distributions in
Queuing Model, Differences in Queuing Model with FCFS, Queue Discipline, Single and Multiple
service station with finite and infinite population.

Suggested Reading



8.
9.
10.
11.
12.
13.

J.K. Sharma, “Operations Research: Theory and applications, 5™ edition, Macmillian,
2013.

Journal : Udyog Pragati : The Journal for Practising Managers, NITIE, Mumbai.

Anand Sharma, “ Quantitative Techniques for Decision Making”, HPH,

2010 R. Pannerselvam : Operations Research, PHI, 3" revised

edition,2012

Prem Kumar Gupta “Introduction to Operations Research” S.Chand,

2012. K.L Schgel “Quantitative Techniques and Statistics”, 2012.

Hillier / Lieberman: Introduction to operations research, 9th edition, TMH, 2012.

Hamdy A Taha : Operations Research: An Introduction, 9th edition, Pearson, 2013.
Pradeep Prabhakar Pai : Operations Research : Principles and Practice, 1st edition, Oxford
University Press, 2012.

C.R. Kothari, Quantitative Techniques, 3" revised edition, Vikas, 2012.

A M Natarajan, P Balasubramani, A Tamilarasi, “Operations Research” Pearson, 2012.

M P Gupta, R B Khanna, “ Quantitative Techniques for Decision Making” PHI, 2011.
Anitha H S : Operations Research, Excel, 2013.

N.D.Vohra, Quantitative Techniques in Management, TMH, 2012.

Anderson, Sweeney, Williams, Camm & Martin, Quantitative Methods for Business, 2013
Mik Wisniewski, Quantitative Methods, Pearson, 2013 L C Jhamb, Quantitative Techniques



JAYAMUKHI INSTITUTE OF TECHNLOGICAL SCIENCES
MBA 11-Sem AUTONOMOUS LPC
4 - 4

J18MB203 MARKETING MANAGEMENT

Course Objectives Aim is to understand the basic marketing concepts through
case studies.
Learning outcome:
The reading text and relating the concepts through cases the student would be able to understand the
concepts of marketing management. And They will be able to analyze markets and design customer
driven strategies and will be able to communicate the decisions towards business development with
superior customer value.

Unit-1:

Introduction to World of Marketing: Importance, scope of Marketing, Core Marketing Concepts,
Marketing Philosophies, Marketing Environment, Marketing Strategies & Plans, Developed Vs
Developing Marketing. Market Research-Definition of MR, MIS, Commissioning MR, MR Process,
MR Online, MR & Ethics, International MR. Case : Bata (Rajendra.P Maheshwari page no: 03)
Case : Mahindra Scooters (Arun Kumar page no: 89).

Case : Ready Meal Manufactures (Adrian palmer, page no: 70).

Case : Santoor —(lamb Hair— page no : 238).

Case : Drawing on data, searching for insight (Adrian palmer — Page no: 175).

Unit-11:

Analyzing Marketing Opportunities, Customer Value and Marketing Mix : Consumer Decision
Making, Creating Customer Value, Analyzing Consumer Markets — Consumer Behavior — cultural,
Social & Personal Factors, developing products & brands — product levels; classifying products,
product range, line & mix, PLC, new product development.

Case : Small New Phones (Adrian palmer- page no: 296).

Unit-111:

Designing a Customer Driven Strategy: Market segmentation- segmentation of consumer market,
business market, requirement for effective segmentation, market targeting — evaluating market
segmentation, selecting target market segmentation, positioning — positioning maps, positioning
strategy.

Case : (Segmentation) Zee TV (lamb, Hair page no 212).

Case : (Targeting) Kellogg’s (lamb, Hair page no 300 )

Case : (Positioning) Nimbooz (S. Neelamegham page no 225).

Case :( Positioning) Dalda (Arun Kumar page no:195).

Unit-1V:

Distribution Decisions, Promotion & Communication Strategies : Marketing Channels, Channel
intermediates and functions, channel structure, channel for consumer products, business and
industrial products, alternative channel, channel strategy decisions. The promotional mix,



advertising, public relations, sales promotion, personal selling, marketing communication-
communication process, communication promotion mix, factors effecting the promotion mix

Case : Barista (Arun Kumar — page no:33).

Case : Nano Car (lamb, Hair — page no:52)

Case : Indigo (lamb, Hair — page no:356).

Case : TESCO (Adrian palmer page no : 388)

Case : Hero Motor Corp (lamb, Hair Page no:446)

Case : Avon Cosmetics (lamb, Hair Page no:497).

Case : Eureka (Arun — Page no: 711).

Case : Home Shop (Arun — page no: 639).

Unit-V:

Pricing Decisions & Personal Communication - Importance of price, cost determinant of price,
markup pricing, profit maximization pricing, break even pricing, pricing strategy, ethics of pricing
strategy, product line pricing, WOM, Rural marketing, BOP, relationship Marketing, Digital
marketing, Social marketing, post modern marketing, market sustainability and ethics, Global
marketing.

Case: Coca Cola(lamb, Hair — page no: 112).

Case: | phone ( lamb, Hair — page no: 534).

Case: Akash Tablet (lamb, Hair — page no: 557).

Case: Compact car (Arun Kumar page no :369)

Case: Chick (lamb,Hair Page no:650)

Case: Nokia (Neelamegham page no— 645).

Case: Shakti (Rajendra .P Maheswari — Page no:408).

Case: Airtel (Arun — page no: 901)

Case: Beer Marketing (Adrian palmer page no:529)

Suggested Reading

1. Lamb, Hair, Sharma, Mc Daniel: MKTG, A South Asian Perspective, Cengage
Learning,

2. 2012. (For PPT, Case Solutions, video cases, Faculty may visit : login.cengage.com)

3. Journals : Indian Journal of Marketing, MICA Communications Review.

4. Business Game: Music2Go Marketing: (Marketing Management Simulation Game),
TMH, 2013. You can play on any computer with internet (Rs.150/- per year).

5. Music2Go is a Principles of Marketing/Marketing Management simulation game,
where the students are required to formulate and implement their own Sales and Marketing
Campaign. This helps the students to have a hands — on business experience in the
classroom — experiential learning at its best.

CASES:

1. Arun kumar & N. Meenakshi: Marketing Management, Vikas, 2012.

2. Rajendra P Maheshwari, marketing management text and cases, an Indian perspective,
International Book House 2012.

3. Prof. M.V. Kulkarni, practical solutions to cases in marketing management, 19™ Everest
Publishing House, 2012.

4. Adrian Palmer: Introduction to Marketing, Theory and Practice, 2" Edition,

Oxford, 2011.



Dilip M. Sarwate, Indian cases in Marketing Management, Everest publishing

house, 2012.

S. Neelamegham, Marketing in India text & cases4™ edition, Vikas, 2013.

Philip Kotler, Kevin Lane Keller, Abraham Koshy and Mithleshwar Jha: Marketing
Management, 13/e, Pearson Education, 2012.

Ramaswamy Namakumari, “Marketing Management”, TMH 5™ Edition 2013.

Paul Baines, Chris fill, Kelly Page, Piyush Sinha, Marketing, Asian Edition, oxford , 2013.
Philip Kotler, Gray Armstrong, Prafulla. Y. Agnihotri, Ehsan UL Haque, principles of
marketing, south Asian perspective, 13/edition, Pearson Education, 2012.

K.Karunakaran: Marketing Management (Text and Cases), 2/e, Himalaya Publishing House,
2012.

Rajan Saxena: Marketing Management, 4/e, TMH, 2013

Sidharth Balakrishna, Case studies inMarketing, Pearson,

2011.

Czinkota Kotable “Marketing Management” Indian Edition, Cengage learning, 2012.
S.A.Sherlekar, R.Krishnamoorthy, Marketing Management concept and cases, HPH, 2012.
Kenneth E Clow, Donald Baack, cases in Marketing Management, Sage South Asia edition,
2012.

Maheswari, Principles of Marketing, IBH, 2012.

Rajendra P.Maheswari, Marketing Management (Text & Cases) an Indian Perspective,
IBH, 2013.

R. Srinivasan, case studies in Marketing the Indian context, 5™ edition PHI, 2012.

. M. Govindarajan, Marketing Management, concept, cases, challenges and trends, 2" edition

PHI, 2012.

. Debases Pradhan, marketing management, a case book, Cengage Learning,

2012. Marilyn A Stone & John Desmond, Fundamentals of Marketing,
Routledge, 2011
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J18MB204 HUMAN RESOURCE MANAGEMENT

Course Objectives: To understand various terms in HRM and be able to manage the human
resources of an organization effectively and efficiently.

Learning Outcome: Students should be able to understand the basic HR concepts. They will be able
to understand the process of recruitment, selection, performance appraisal, training & development,
compensation and employee retention approaches and strategies.

Unit-1:

Introduction of HRM: Introduction to HRM — Line Managers — HR Duties — New Approaches to
Organizing HR — Globalization & Competition Trends — Technological Trends — Trends in Nature of
Work— Workforce and Demographic Trends — Economic Challenges — HRM in India — High
Performance Work System’s — Labor Legislation in India — Equal Employment Opportunity 1990-
1991 — HR Score Card developed by TVRLS India. Case: Social Surveyors in Flood-hit Areas
(Gary Dessler page no 160)

Case: Finding people who are passionate about what they do (Gary Dessler page no 195)
Case: HR, CULTURE and Business Results Success at Google, Scripps and UPS (Robert L
Mathis P. No. 35)

Case: Religious Accommodation (Robert L Mathis P. No. 118)
Case: Mitsubishi Believes in EEO- Now (Robert L Mathis P. N0.119)

Unit-11:

Recruitment and Placement: Basics of Job Analysis — Methods for Collecting Job Analysis
Information — Job Descriptions — Job Satisfaction — Job Enlargement, Job Enrichment, Job Rotation,
HRP — Recruitment & Selection Process — Planning & Forecasting — Sources of Recruitment —
Recruitment of Diverse Work Force — Employee Testing & Selection — Basic types of Interviews —
Errors in Interviews — Translating Strategy into HR-Policies & Practices.

Case: Reinventing the wheel at apex door Company (Gary Dessler page no 309)

Case: Xerox Focuses on HR (Robert L Mathis P. No. 79)

Case: where do you find the Bodies? (Robert L Mathis P. No. 79)

Case: The Reluctant Receptionist (Robert L Mathis P. No. 159)

Case: Accenture — Retaining for Itself (Robert L Mathis P. No. 193)

Case: Recruiting at Kia (Robert L Mathis P. No. 231)

Case: Strategic Selection: A Review of Two Companies (Robert L Mathis P. No. 267)



Unit-111:

Performance Appraisal and Training & Development of Employees — Concept of Performance,
Management Appraisal — Techniques for Performance Appraisal — Career Management — Employer
Life Cycle — Career Management & Talent Management, Analyzing Training needs & Designing the
program— Implementing different training program — Implementing Management Development
Programs — Evaluating the Training Programs .

Case: Training Crucial for Hotels (Robert L Mathis P. No. 307)

Case: performance management improvements for Bristol-Myers Squibb (Robert L Mathis P. No.
393)

Case: Just Another Job (Robert L Mathis P. No. 647)

Case: The Dilemma Within (Robert L Mathis P. No. 667)

Case: Performance Appraisal at Cola Magic Drinks (Robert L Mathis P. No. 671)

Case: Appraising the secretaries at Sweet water U? (Gary Dessler page no 349)

Unit-1V:

Compensation — Basic Factors in Determining pay structure — Establishing pay rates — Pricing
Managerial and Professional Jobs — Special Topics in Compensation — Benefits — Insurance —
Retirement Benefits — Personal Services & Family friendly benefits — Salient features of Workmen
Compensation Act & Minimum Wages Act.

Case: Salary inequities at ACME Manufacturing (Gary Dessler page no 429)
Case: HR Contributes at CSSCO (Robert L Mathis P. No. 36)

Case: Compensation changes at JC Penny (Robert L Mathis P. No. 435)
Case: Benefiting Connie (Robert L Mathis P. No. 507)

Unit-V:

Employee Relation — Labor Movement — Collective Bargaining Process — Grievances — Managing
Dismissals — Employee Safety and Health — Occupational Safety Law — Work Place Health Hazards
Problems & Remedies — Salient features of Industrial Disputes Acts 1947 — Factories Act, Mines
Act.

Case : The New Safety and Health Program (Gary Dessler page no 623)

Case : Full Disclosure on Sex Offenders? (Robert L Mathis P. No. 231)

Case : Wal-Mart and Watching Its “Union Prevention” (Robert L Mathis P. No. 629)
(Students must read text book. Faculty are free to choose any other cases)

Suggested Reading
. Gary Dessler, “Human Resource Management”, 12" Edition, Pearson- 2012.

2. Journals : Indian Journal of Industrial Relation; NHRD

3. Journal of Career Management ; Management and Labour Studies; Personnel today;
Leadership excellence;

4. Indian Journal of Training & Development.

5. Robert L Mathis, John H Jackson, Manas Ranjan Tripathy “Human Resource Management-
A South Asian Perspective ”, Cengage Learning 2012.

6. Shyamkant Gokhale “Personal Management”, Everest, 2012.



10.
11.
12.
13.
14.

15.
16.
17.

18.

19.

Dr.M.A.Kahok, Illustrated Case Studies in Indian Management , Everest Publishing House,
2012.

Ravi Dharma Rao, HRM Case Studies, Excel, 2013.

Saiyadain. Mirza, Cases in OB & HRM, TMH, 2011.

C.B.Mamoria & V.S.P.Rao, Personnel Management, HPH, 2012.

Aswathappa, “Human Resource Management, Text and Cases”, TMH, 2011.
Dennis R. Briscoe et al, International HRM, Routledge, 2013.

Dr. Anjali Ghanekar, “Essentials of Human Resource Management”,Everest, 2010.
Indranil Mutsuddi, “Essentials of Human Resource Management”, Newage,
2011. Wayne.F.Cascio, Ranjeet Nambudiri, “Managing Human Resource
Management”, 8" Edition, TMH,2010.

Seema Sanghi, “ Human Resource Management” Macmillan, 2012

Narendar Singh, “Human Resource Management”, Colonel (Dr.) Laxmi Publication, 2011.
Dipak Kumar Bhattacharyya “Human Resource Management”, Excel Books,
2012. Uday Kumar Haldar, Juthika Sarkar, “ Human Resource Management”,
Oxford, 2012 Nick Wilton, “An Introduction to Human Resource Management”
Sage, 2012.

V S P Rao, “ Human resource Management Text and Cases”, Excel

Books,2011 R.Wayne Mondy, “Human Resource Management” Pearson,

2009.

Chris Rowley and keith Jackson, Human Resource Management, Routledge,2011
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J18MB205 FINANCIAL MANAGEMENT

(Students must read text book. Faculty are free to choose any other cases)
The students need Discounting Table and Annuity tables for the examination

Course Objectives: To give an overview of the problems facing a financial manager in the
commercial world. It will introduce you to the concepts and theories of corporate finance that
underlie the techniques that are offered as aids for the understanding, evaluation and resolution
of financial manager’s problems.

Learning Outcome: Provides support for decision making. It enables managers to monitor their
decisions for any potential financial implications and for lessons to be learned from experience
and to adapt or react as needed. To ensure the availability of timely, relevant and reliable
financial and non-financial information. FM helps in understanding the use of resources
efficiently, effectively and economically. To focus on wealth maximization rather than profit
maximization.

Unit-1:

The Finance Function: Nature and Scope; Evolution of finance function — Its new role in the
contemporary scenario —Goals of finance function — maximizing vs. satisfying; Profit vs. Wealth
vs. Welfare; the Agency relationship and costs; Risk-Return trade off; Concept of Time Value of
Money — Future Value and Present value and the basic valuation model.

Unit-11:

The Investment Decision: Investment decision process- Project generation, project evaluation,
project selection and project Implementation. Developing Cash Flow; Data for New Projects;
Capital Budgeting Techniques —Traditional and DCF methods. The NPV vs. IRR Debate;
Approaches for reconciliation. Capital budgeting decision under conditions of risk and
uncertainty. Cost of capital: Concept and measurement of cost of capital, Debt vs. Equity, cost of
equity, preference shares, equity capital and retained earnings, weighted average cost of capital
and marginal cost of capital. Importance of cost of capital in capital budgeting decisions.

Unit-111:

Capital Structure Decisions: Capital structure vs. financial structure - Capitalization, financial
leverage, operating leverage and composite leverage. EBIT-EPS Analysis, Indifference
Point/Break even analysis of financial leverage, Capital structure Theories —The Modigliani
Miller Theory, NI, NOI Theory and Traditional Theory —A critical appraisal.

Unit-1V:

Dividend Decisions: Dividends and value of the firm - Relevance of dividends, the MM
hypothesis, Factors determining Dividend Policy-dividends and valuation of the firm-the basic
models. Declaration and payment of dividends. Bonus shares. Rights issue, share-splits, Major
forms of dividends — Cash and Bonus shares. The theoretical backdrop — Dividends and
valuation; Major theories centered on the works of GORDON, WALTER and LITNER. A brief
discussion on dividend policies of Indian companies. Working Capital Management:
Components of working capital, gross vs. net working capital, determinants of working capital



needs, the operating cycle approach. Planning of working capital, Financing of working capital
through Bank finance and Trade Credit — Recommendations of Tandon and Daheja Committee
on Working Capital. Cases.

Unit-V:

Management of Current Assets: Management of cash, — Basic strategies for cash management,
cash budget, cash management techniques/processes. Marketable securities: characteristics,
selection criterion, Marketable security alternatives; Management of receivables and
Management of inventory-The importance of current assets management in working capital
planning. Corporate Restructuring: Corporate Mergers, Acquisitions and Takeovers: Types of
Mergers, Economic rationale of Mergers, motives for Mergers; Financial evaluation of Mergers.

Suggested Reading

1. IM Pandey, Financial Management, 10" Edition, Vikas , 2013.

2. Journals : Chartered Accountant; Finance India ; Human Capital; Management
Accountant; Journal of Accounting & Finance .

3. MY Khan, P K Jain: “Financial Management-Text and Problems”, 6!
Edition, TMH, 2012. P.C.Tulsian,C.A. Bharat Tulsian , “Financial
Management” S.Chand Publications,2012

4. Prasanna Chandra, “Financial Management Theory and Practice”, 8" Edition.

TMH ,2012

Shashi K.Gupta, R.K.Sharma , “Financial Management” Kalyani Publishers ,2012

6. Rajiv Srivastava, Anil Mishra , Financial Management” Oxford University Press,
New Delhi, 2012 James C Van Horne, Sanjay Dhamija, “Financial Management and
Policy” Pearson Education, 2012 .

7. IM Pandey, Cases in Financial Management, TMH 2/e 2012. Chandra &
lyer, Financial Management, IBH, 2012.
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J18MB206: INDIAN ETHOS
Course Aim:

The brand objective is to impart value based business and management function
Learning Outcome: To understand significance of ethics and ethical practices in business which



are indispensible for progress of a country
To learn the applicability of ethics in functional areas like marketing, fanatical HR and Operation

Unit-1: Indian Ethos — an overview

(@) Indian Ethos- Meaning, Features, Need, History, Relevance, Principles Practised by Indian
Companies, Requisites, Elements, Role of Indian Ethos in Managerial Practices

(b) Management Lessons from Scriptures Management Lessons from Vedas, Management
Lessons from Mahabharata Management Lessons from Bible, Management Lessons from Quran

Management Lessons from, Kautilya’s Arthashastra Indian Heritage in Business Management,
Production and Consumption.

Ethics v/s Ethos

Indian Management v/s Western Management

Unit-11: Work Ethos and Values
(a) Work Ethos Meaning, Levels, Dimensions, Steps, Factors Responsible for Poor Work Ethos.

(b) Values Meaning, Features, Values for Indian Managers, Relevance of Value Based
Management in Global Change, Impact of Values on Stakeholders: Employees, Customers,
Government, Competitors and Society. Values for Managers, Trans- cultural Human Values in
Management and Management Education, Secular v/s Spiritual Values in Management,
Importance of Value System in Work Culture

Unit I11: Stress Management

(@) Stress Management Meaning, Types of Stress at Work, Causes of Stress, Consequences of
Stress

Stress Management Techniques Meditation: Meaning, Techniques, Advantages, Mental Health
And its Importance in Management, Brain Storming, Brain Stilling, Yoga: Meaning,
Significance

c) Leadership Meaning, Contemporary Approaches to Leadership, Joint Hindu Family
Business—Leadership Qualities of Karta
d) Motivation Meaning, Indian approach to motivation, techniques,

Unit IV: Indian systems of Learning’s Learning: Meaning, Mechanisms Gurukul System of
Learning: Meaning, Features, Advantages, Disadvantages. Modern System of Learning:
Meaning, Features, Adv